Week 3 Assighment

For the researching portion of this assignment, | am choosing to compare
Newegg.com and Amazon.com. Both of these websites are online retailers, so they
have a similar target audience.

Here is a screenshot of Newegg’s homepage:

11:29 Sun,Oct9 ¢ MMM @

Computer Parts, PC Compo: X

O ¢ C @ newegg.com w 3

=y

© Hello Select address

PC Builder Gaming PC Finder FantasTech Sale |l Starts Oct 10 Today's Best Deals Best Sellers New

METoY

VERY MOy

Orders Wish List Categories

[} L4 :0

TODAY'S BEST DEALS
12:30: 09

[ save 27% J [ save 23% |

$8.99
$6.89
ORICO SSD Tray 2.5 to 3.5 inch Hard Drive HD @

Refurbished: eufy Security Wi-Fi Video Doorbell,
2K Resolution, Real-Time Response, No Monthly...

< @ 1]

You can see the repetition of their logos colors (dark blue, white, orange, and
yellow). The bold dark blue contrasts well with the high energy oranges and yellows and
draw attention where the company wants you to look. Proximity is used when grouping
major sections of the site. The center section has orders wish list and categories. Then


http://www.newegg.com/
http://www.amazon.com/

below that you see in proximity today’s best deals grouped together. The alignment of
this page is very satisfying from an aesthetic point of view.

Below is a screenshot from Amazon’s homepage:
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Again, you see the repetition of the core colors throughout the page. The contrast
is very similar color palette to Newegg, the key difference is a bigger emphasis on
yellow instead of orange. Alignment in the body section is done well. While not
completely grid shaped throughout, you can see the balance for the main areas they
want you to see. In each body section similar things are placed in proximity in a visually
satisfying alignment (“Pick up where you left off”, and “Keep shopping for” sections).

Both sites do a great job minimizing text, and Show, don’t tell. Newegg could do
a little to simplify navigation, optimizing for mobile and making CTA clear. Amazon could
simplify navigation as well; | struggled to find my recent orders, | am not sure if it had
recently moved but it took about 4 clicks before | found the section.

Amazon took longer to load than Newegg, not by much but it was noticeable on
mobile. | would like to see a little more color on Amazon'’s site less white. But their
target market is very broad, so | understand the choice here.
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